-
JONKOPING UNIVERSITY
International Business School



Effects of COVI D-19a re hard "-tq‘.,_,__.jpcr;edic,t but:

#CITIESWILLREMAIN!

-




"what can people be
paYyLng Manhattan or
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rents fov, if not for
belng near other people?”




What originally built up the cities' strengtl

Specialization — Variety
Labor Market Matching
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When do we actually move?



Is it 2a new "green wave"
we are expetiencing?



Where did the Stockholm

residents move?

Kommun Antal flyttar frin Sthim Andel flyttar fran Sthim
Huddinge 5069 7.7%
MNacka 4866 7,4%
Solna 4822 7,3%
Sundbyberg 3136 4,8%
Jarfalla 3128 4,8%
Haninge 2914 4,4%
Botkyrka 2785 4,2%
Sollentuna 2296 3,5%
Lidingd 1956 3,0%
Taby 1859 2,8%
Uppsala 1734 2,7%
sadertilje 1668 2,5%
Tyresd 1428 2,2%
Varmdo 1315 2,0%
Goteborg 1267 1,9%
Danderyd 1139 1,7%
Sigtuna 1123 1,7%
Upplands-Wasby 1069 1,6%
Malmé 936 1,4%
Osterdker 925 1,4%
Upplands-Bro B89 1,4%
Morrtilje 857 1,3%
Ekerd 855 1,3%
Lund 796 1,2%
Linkdping 748 1,1%
Vasterds 602 0,9%
Gotland 579 0,9%
MNyndshamn 535 0,8%
Eskilstuna 470 0,7%
Umed 453 0,7%
Summa 52309 79,4%




WHAT DO WE Variety

REALLY WANT? Beauty
Good public service

Speed/Density






The Production Premium +
The Quality-of-Life Premium =

Housing Values




CAN REGIONAL
ATTRACTIVENESS
BE MEASURED?
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Place Happi Y
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Job/Income
SURVEY TO 28,000 Social relations
RESPONDENTS Life Satisfaction

Place Satisfaction



High-income earners
MOST SATISFIED ...but also those who

like their places.



Income
WHO ARE MOST Education
SATISFIED? Marriage

Age



Quality of Place

Tolerance/Self-expression
PLACE QUALITIES Educational Opportunities

Social Networks

Basic Needs



Parks/Outdoor Activities
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When a place gets boring even
the rich people leave
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